
9 SPO Medical Inc. 1/30 5.306 1/3 PulseOx 5500, 6000, 6100 and Kfar Saba, Israel Eric Manhart 
74-B W. Cochran St. 3/20 2.606 1/3 7500, Check Mate 2005 customer service manager 
Simi Valley 93065 3/14 1.806 1/3 public (805) 823-8163 

WNDfWND WNDNR 830/1,130 WND 
Advanced Bionics 1 

25129 Rye Canyon Loop 
600/900 6,283.000Valencia 91355 

NA: Not Available 
na: Not Applicable
WND: Would Not Disclose 
NR: Not Ranked 
Information was provided by the representatives of the companies themselves. 
1 Advanced Bionics did not provide SFV employee numbers, therefore could not be ranked. 

WNDfWND HiResolution Bionic Ear System Valencia Jeffrey Greiner 
3/3 1993 president, Co-CEO 
4/4 pUblic (661) 949-4000 

To the best of our knowledge, this information is accurate as of press time. While every effort is 
made to ensure the accuracy and thorcughness of the list, omissions and typographical errors 
sometimes occur. Please send corrections or additions on company letterhead to the Research 
Department, San Fernando Valley Business Journal, 21600 Oxnard St., Suite 250, Woodland 
Hills 91367. ©2008 San Fernando Valley Business Journal. This list may not be reprinted ir. 
whole or in part without prior written permission from the editor. Reprints are available from 
Wright's Reprints, (877) 652-5295 ext. 104 or e-mail jmartin@wrightsreprints.com. 
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Medical Center, the Downtown Glendale Mer­
chants Association, Anderson Printing, and the 
Glendale News-Press. To register visit 
www.runnersimage.com and follow links to 

. Downtown Dash. 

Encino 
Vacancies: Todd Nathanson has fomled illi 

Conunercial Real Estate, an Encino-based finn 
specializing in both filling retail vacancies and 
managing shopping center properties. The 
finn's clients are a range of owners of varying 
size - from institutional shopping centers to 
single asset investors. Nathanson bases the 
finn's approach on his knowledge of the needs 
center owners have in common, as well as his 
many years of forming seasoned relationships 
with chain retailers and their broker representa­
tives in the Southern California marketplace. 

SANTA CLARITA VALLEY 

Santa Clarita 
Nominees: The Advertising Professionals 

of North Los Angeles County is accepting 
entries for its local ADDY Awards competition 
recognizing excellence in creative advertising. 
Nominations will be accepted through Feb. 15 

with the awards presentation taking place on 
March 16. Entry forms are available at 
www.adprosla.com. 

"The awards are not just a way for our 
industly to garner kudos fi'orn our design peers, 
but they also alert the business community 
about advertising and design firms who can 
help them grow their Qusinesses," said Will 
Sherman, awards committee chairman and 
chief creative officer of The Sherwood Group. 

Honors: The College of the Canyons Small 

Business Development Center won top honors 
at the 2007 Annual Los Angeles Regional 
SBDC Network meeting. The center won Top 
Overall Performing SBDC and Highest Overall 
Long-Term Clients. Center team member Gil 
Murphy won Top Consultant Award. "Our 
organization's hard-working and professional 
staff has allowed our center to grow and make 
a difference in the local economy by helping 

-over 2,000 businesses in its first two years," 
said center director Paul De La Cerda. 'We are 
grateful for the support we receive from Col­
lege of the Canyons and our corporate and gov­
ernment sponsors which allows us to continue 
to server business owners in the Antelope, San 

Fernando, and Sanl<1 Clarita valleys." 

CONEJO VALLEY 

Westlake Village 
Travel: Pleasant Holidays, a subsidiary of 

the Auto Club of Southern California, added 
new features to its corporate website to make 
planning and booking of vacation packages and 
hotel rooms more flexible and streamlined. Site 
visitors can now select flights to tit their sched­
ules and budget and more easily choose differ­
ent options. 

Makeover: Warmer Decor Enhances Healthcare
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explained of the shift. 
The way the rooms are lit will be enhanced 

with new fixtures and a switch from vertical 
blinds to window covers. In total, the changes 
will amount to a couple of hundred thousand 
dollars, according to McGann. Most will be in 
place by this June. 

Patient feedback was the catalyst for the 
changes. The hospital decided to implement 
them after nearly a quarter of the patients who 
filled out a questionnaire indicated that a 
warmer decor was needed. While the hospital 
plans to eventually make changes throughout 
its wards, beginning with the labor, delivery 
and recovery rooms was key, hospital spokes­

woman Andie Bogan 
believes. "They're not 
sick," she said of the 
occupants of those 
rooms. ''They're women 
having babies." 

Gwen Matthews, 
senior vice president of 
clinic services and chief 
nursing officer at Glen­

Dr. Jignesh Patel dale Adventist Medical 
Center, was inspired to 

alter rooms there after visiting her own family 
members in hospitals. 

"I became acutely aware that most hospitals 
don't really design their spaces with the family 
in mind," she said. "When we were building 

the West Tower, I wanted to make sure that we 
made provisions for not only supporting the 
patient but the family. In every room we have 
provided family space, patient space and staff 
space." 

Now families have couches that pull out 
into sleeping spaces. They also have drawers, 
linens and pillows. When they're not resting, 
they can use computers with Intemet hook ups 
and watch television on a flat screen set. 

Since the West Tower opened last Septem­
ber, the staff has noticed that patients don't 
seem to rely on them as much. 

"The call lights hardly go off," Matthews 
said. "Patients and faruities hardly ever use the 
call lights because the combination of things 
just has really met their needs." 


